
   

ShootingVertically
Compared to cropping a horizontal frame in post, shooting vertically allows the cinematographer to fully explore 
the creative possibilities of the vertical frame. Just like in still photography, visual aesthetics dramatically shift 
between horizontal and vertical shooting. This change in turn alters the creative decisions that go into framing, 
composition, camera movement and blocking. 

Certain subjects, locations and actions are better captured with a vertical frame as we already know 
from still photography and graphic design conventions.

VerticalHD is 3 times higher in resolution than a vertical video that is cropped out of an HD video.

A VerticalHD shoot can easily be integrated into an existing commercial shoot by adding an additional 
camera crew to shoot exclusively in the vertical format. This is a very cost-effective solution to diversify 
content for ad campaigns that utilize the below media outlets.

As a result, shooting VerticalHD generates a remarkable increase in production value by creating 
custom content in an entirely new format to supplement or to be at the core of next generation digital 
media campaigns. To watch an event video-poster that was shot and edited in VerticalHD please visit:
http://www.selimmete.com/wp/2010/12/07/ghk-v4-video-poster/
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MediaOutlets
DigitalOutdoor
VerticalHD is an ideal format for digital vertical displays such as airport and mall posters, and digital displays in public 
spaces like Times Square. Currently digital displays with full motion capabilities are still featuring static images due to the 
lack of video content suitable for this size. Capturing moving content in VerticalHD would fill that void in media creation.
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TraditionalOutdoorAdvertising
Vertical HD can be a great tool in motivating audiences to interact with posters in any pedestrian real 
estate using QR codes now and NFC chips in the future.
Similar to HBO’s outdoor ad campaign for their TV series Boardwalk Empire, where scanning the QR code 
on bus shelters gave users access to an exclusive trailer, the first or any given frame of a VerticalHD video 
can be used as a static poster with a call to action message that reads “scan the QR code to play”

MobileDevices
With the introduction of smart phones and pads there is a growing need for new media formats that are tailored to these devices. 
VerticalHD is a big leap forward in filling that void because it is a format where the video can be displayed standalone or alongside 
other text. Since mobile devices are already commonly used in vertical orientation, VerticalHD is natively supported by any device.

SpecialVenues
Projections, LED and LCD displays can be used in public venues, conventions, nightclubs, restaurants, etc to display VerticalHD. Any 
HD display will natively support VerticalHD making the setup as easy as rotating the display device by 90 degrees.

WebSites&eMagazineAds
Vertical videos can provide exciting content for vertical web banners, commercial 
websites and e-magazines. They can be used instead of one or a series of vertical 

images such as product 
catalogues and articles 
with “moving portraits”. 
These same websites 
and e-magazines can also 
be easily formatted for smartphones and pads 
considering VerticalHD is already suitable for 
viewing on any mobile device.

For more information please contact us at
vhd@selimmete.com
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